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ABSTRAK
Novita Tri Kurniasari. K7408239. PENGARUH BRAND EQUITY
TERHADAP PENGAMBILAN KEPUTUSAN PEMBELIAN MOBIL
DAIHATSU XENIA DI KOTA SOLO TAHUN 2013, Skripsi. Surakarta :
Fakultas Keguruan dan Ilmu Pendidikan Universitas Sebelas Maret. September
2013.
Tujuan penelitian ini adalah untuk mengetahui (1) Ada tidaknya pengaruh
brand equity yang terdiri dari empat sub variabel yaitu brand awareness, brand
assosiation, perceived quality, dan brand loyality secara simultan terhadap
keputusan pembelian mobil Daihatsu Xenia di kota Solo tahun 2013, (2) Ada
tidaknya pengaruh brand equity yang terdiri dari empat sub variabel yaitu brand
awareness, brand assosiation, perceived quality, dan brand loyality secara
parsial terhadap keputusan pembelian mobil Daihatsu Xenia di kota Solo tahun
2013.
Jenis penelitian yang dilakukan oleh penulis adalah penelitian deskriptif
kuantitatif dengan teknik pengumpulan data berupa kuesioner. Populasi penelitian
ini adalah seluruh masyarakat kota Solo yang membeli dan menggunakan mobil
Daihatsu Xenia. Pada penelitian ini besarnya jumlah sampel ditentukan sebanyak
100 responden. Try out yang dilakukan terhadap 30 responden di dalam populasi,
dengan hasil valid dan reliabel. Adapun teknis analisis data yang digunakan
adalah teknik analisis regresi linier berganda.
Berdasarkan hasil penelitian dapat disimpulkan bahwa (1) adanya
pengaruh brand equity terhadap keputusan pembelian. Hal ini tercermin dari hasil
uji F diperoleh nilai F hitung > F tabel (13,103 > 6,94) maka Ho ditolak, sehingga
dapat disimpulkan bahwa variabel brand equity yang terdiri dari: brand
awareness, brand assosiation, perceived quality, dan brand loyality berpengaruh
secara simultan terhadap keputusan pembelian. (2) hasil analisis penelitian secara
parsial variabel brand awareness, brand assosiation, perceived quality, dan
brand loyality memiliki pengaruh signifikan terhadap keputusan pembelian. Dari
keempat variabel bebas tersebut, brand awareness merupakan variabel yang
mempunyai pengaruh paling signifikan terhadap keputusan pembelian mobil
Daihatsu Xenia. Variabel ini mempunyai nilai koefisien paling besar
dibandingkan dengan variabel yang lainnya, yaitu sebesar 0,377.
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ABSTRACT
Novita Tri Kurniasari. K7408239. THE EFFECT OF BRAND EQUITY ON
DECISION MAKING OF DAIHATSU XENIA CAR PURCHASING IN
SOLO CITY IN 2013, Thesis. Surakarta: Teacher Training and Education
Faculty of Sebelas Maret University. September, 2013.
The objectives of research were to find out (1) whether or not there is an
effect of brand equity consisting of four sub variables: brand awareness, brand
association, perceived quality, and brand loyalty simultaneously on the Daihatsu
Xenia car purchasing decision in Solo city in 2013, and (2) whether or not there is
an effect of brand equity consisting of four sub variables: brand awareness, brand
association, perceived quality, and brand loyalty partially on the Daihatsu Xenia
car purchasing decision in Solo city in 2013.
This study was a descriptive quantitative research with questionnaire as
technique of collecting data. The population of research was all Solonese people
purchasing and using Daihatsu Xenia car. In this research the sample consisted of
100 respondents. The tryout was conducted with 30 respondents in the population,
with valid and reliable results. The technique of analyzing data used was a
multiple-linear regression analysis one.
Considering the result of research, the following conclusion could be
drawn. (1) There was an effect of brand equity on purchasing decision. It was
reflected on the result of F test done shows that the value of F count > F table
(13.103 > 6.94), therefore Ho was not supported; thus it could be concluded that
brand equity variable consisting of brand awareness, brand association, perceived
quality, and brand loyalty affected simultaneously the purchasing decision. (2)
The analysis of study in partial brand awareness, brand assosiation, perceived
quality, and brand loyality has a significant influence on purchasing decision. Of
the four independent variables, brand awareness is the variable with the most
significant effect on the Daihatsu Xenia car purchasing decision. This variable has
the largest coefficient value compare other variable, of 0.377.
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MOTTO
Jika aku bersedia menerima sinar matahari dan kehangatannya, maka akupun harus bersedia
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